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Media Contact: David Stamp, Director of Marketing & Communications, PrintCity

E: press@printcity.de          T: + 44 15242 76425           M: + 49 172 1010 929

New Webline Magazine available from PrintCity Alliance members now

Gröbenzell, Germany, January 4, 2010 – A new Webline magazine is now available from participating PrintCity Alliance members manroland, MEGTEC, Océ, Procemex, Sun Chemical, Trelleborg and UPM.

Industry leading articles include The Power of Print, VAPoN in Practice, Hybrid Inks, Digital Newspapers, Value Added Printing, Ultra Wide Web Printing – Changing Dynamic, Lean & Green Heatset Drying, Blankets & Energy Consumption, Camera Web Monitoring Systems, Virtual Training, Carbon Footprints and creative ideas including Tasty Adverts.  

Webline is published by the PrintCity Alliance Publishing, Commercial & Web Activity Group to provide information on market trends and technologies related to web printing. Published since 2002, it has a regular distribution to over 10,000 printers & publishers worldwide. 

Printed copies can be requested in English or German languages by emailing webline@printcity.de 

ENDS

These publication images are available by visiting http://www.printcity.de/index.php?site_id=318 or by emailing press@printcity.de   
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About the PrintCity Alliance

PrintCity is recognized as the 'connection of competence' strategic alliance across the entire printing, packaging & publishing value chain, promoting the value of print & packaging. 

We deliver value to the customers by leading global knowledge sharing and networking together. We deliver knowledge through seminars, trade fairs, project studies, publications and electronic platforms.

We want to maximise synergies to grow business effectively and be cost efficient. 
More information on PrintCity Alliance projects, events and seminars can be found at www.printcity.de .

Contact David Stamp at PrintCity E: david.stamp@printcity.de or T: + 44 15242 76425 or M: + 49 172 1010 929 if you have questions about the PrintCity Alliance and its members.  
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PrintCity Alliance Webline magazine issue 12 – available now. 





Email � HYPERLINK "mailto:webline@printcity.de" �webline@printcity.de� with your full name and address details to subscribe, or ask any Webline PrintCity member for your copy.
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